Stephanie Weir
Digital Marketing Manager | Performance + Measurement| Paid Media, Email, SEO
trixiesb77@gmail.com   |   469‑404‑7563   |   Jefferson, WI 53549   | linkedin.com/in/weirstephanie/
 	  Professional Summary  	
Customer-obsessed Digital Marketing Manager with 8+ years owning strategy, execution, and optimization across paid media, email marketing, SEO, organic channels, and web experiences. Data-driven and performance-focused with deep strength in analytics, tagging, and measurement (GA4, tag management, dashboards). Known for stepping into messy systems, fixing tracking, and building repeatable programs that drive acquisition through engagement and retention—while strengthening long-term brand trust and thought leadership.
 	  Skills  	
	· Performance Marketing: Google Ads (SEM), display, paid social; remarketing; landing page optimization; vendor/platform coordination
· Email & Lifecycle (Foundations): HubSpot marketing automation setup, lead attribution, nurture basics, campaign testing/optimization
· SEO & Content: keyword research, on-page + technical SEO, content optimization, site architecture collaboration
	· Analytics & Optimization: GA/GA4, Looker Studio, dashboards/KPIs, tagging & measurement strategy, A/B testing support
· MarTech / Data: HubSpot, Google Tag Manager, Signal TMS, Adobe Launch, Adobe Analytics; data layers & event tracking
· eCommerce & Feeds: Google Merchant Center, product feeds, catalog hygiene; marketplaces experience


 	  Experience  	
Marketing Manager|Edge One - Stoughton, WI|04/2021 - 11/2025 

· Built and scaled marketing operations from near-zero: messaging, digital presence, campaign processes, and cross-functional execution.
· Planned and executed multi-channel programs (web, SEO, email, social, events) to support awareness, consideration, and sales conversations across key product lines.
· Owned the corporate website (WordPress/WP Engine) including structure, content, SEO, and analytics, ensuring accurate tracking and performance reporting.
· Implemented HubSpot for marketing operations and laid the groundwork for lead management/nurturing + reporting (workflows, analytics foundations).
· Designed and launched an in-house ATM/ITM branding and UI customization offering that generated $400K+ revenue while cutting vendor costs roughly in half and reducing turnaround from 6–9 months to ~3 weeks per project.
· Collaborated closely with sales and leadership to define KPIs, align messaging, and build a centralized hub of decks, one-pagers, and case studies to support full-funnel programs.
· Used AI tools (ChatGPT/custom GPTs) to accelerate content planning, draft collateral, and perform rapid market and competitive scans, improving speed-to-first-draft for campaigns.






Ad Operations Coordinator|Kohl's - Menomonee Falls, WI|01/2020 - 08/2021 

· Owned implementation and governance of marketing + analytics tags (Signal TMS / Adobe Launch), partnering with analytics, engineering, and vendors to ensure accurate measurement.
· Supported ad ecosystem measurement across platforms (Google, Snapchat, Facebook, etc.) and ensured privacy compliance (GDPR/CCPA).
· Managed and troubleshot Google Merchant Center feeds for 2M+ products, supporting paid and organic performance via clean product data.
· Supported trafficking across GCM/DV360 and third-party platforms; monitored dashboards and resolved configuration issues.
Digital Strategist|6AM Marketing - Madison, WI|12/2018 - 09/2019 

· Served as full-spectrum digital strategist in an agency environment, managing SEO, SEM/PPC, display, social, and email campaigns across multiple clients.
· Built and optimized campaigns in Google Ads and social platforms, aligning targeting, creative, and landing pages with client goals.
· Used Google Analytics, Google Tag Manager, and Data Studio/Looker Studio to analyze performance, build dashboards, and recommend tactical optimizations.
· Coordinated with account managers and creatives to ensure digital work integrated with broader brand and media strategies.
Senior Web Consultant|Thryv - Dallas, TX|11/2015 - 11/2018 

· Consulted with SMB owners to understand goals and differentiators, then led website projects (Duda, Camilyo, WordPress) including SEO-friendly copy, structure, and basic analytics setup.
· Managed 40–50 active client projects at a time, functioning as primary client contact and project manager while maintaining 97%+ QA scores and on-time delivery.
· Trained clients on using their sites and integrated marketing tools to generate leads and measure performance.
· Identified and drove an audit of hosted sites whose domains had been pointed away, resulting in five-figure annual savings by decommissioning unused hosting.
Additional eCommerce and Digital Experience |(Condensed) 

Digital Marketing and eCommerce Consultant (Self-Employed) | 2001 - Present (project-based)
· Launched and managed multiple online retail ventures and marketplace programs (eBay, Amazon, Etsy, Google Shopping, others), building deep experience in product SEO, feed management, and conversion optimization.
· Provide ongoing consulting and hands-on support for small businesses: optimizing product listings, improving search visibility, and structuring multi-channel campaigns to drive revenue.
(Full career history available on request or on LinkedIn.)
	  Additional Information  	

· Technical: HTML, CSS, basic JavaScript; some PHP, JSON, XML, and SQL.
· Tools: WordPress, Duda, Camilyo, Shopify, Wix, GoDaddy builder, HubSpot, Salesforce, MailChimp, Constant Contact, Canva, basic Photoshop/Illustrator.
· Strengths (CliftonStrengths Top 5): Belief, Input, Ideation, Connectedness, Restorative.
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